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(405) 808-3518
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I N T R O D U C T I O N

Hi there, I ’m Corrigan. I ’m a creator who loves to write, design, photograph, and code.

For around seven years now, I ’ve been helping brands express their identity and

garner their community through refined visuals and inspired writing.

I ’ve had many job titles — from Schematic Designer, to Director of Marketing and Events; 

also, ‘Experience Curator’, and eventually, Owner. These roles vary in ways, but 

essentially, my successes have always come from my keen ability to tell engaging stories; 

both visually and verbally.

I believe authenticity is the best way to turn stories into connections, and connections 

into a community. I ’ve always been somewhat of a minimalist. So in my work, I  lean into 

that la idback yet pol ished feel  to stay authentic  to my innate sense of  sty le that my 

col leagues and cl ients know me for.  I further refined my style while in Charleston for 

col lege.  The c i ty ’s  landscapes honed my natural  love for muted colors ,  s imple 

s i lhouettes,  and balanced composit ion.  These themes are now ingrained in me, 

and my community rel ies on seeing those character ist ics in the v isuals and 

messaging that I  produce for them.

My process for helping businesses engage their community is simple: identifying a 

brand’s true character, enriching its specialized experience, and sharing its unique 

story.  Storytelling is my passion and I also enjoy nurturing the meaningful 

connections that come of it.

 

Want to connect with me? work@corrigantyrrell.com

mailto:work%40corrigantyrrell.com?subject=Let%27s%20Connect%21
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T I M E L I N E

student

2 0 1 3 - 2 0 1 7

Col lege of  Charleston
Charleston,  SC

b . s .  i n  b u s i n e s s  a d m i n i s t r a t i o n

director of marketing & events

2 0 2 2

NOUN Hotel
Norman,  OK

h i g h - e n d  b o u t i q u e  h o t e l

editorial writer and photographer

2 0 2 0 - C U R R E N T

edibleOKC Magazine
Oklahoma City ,  OK

h o s p i t a l i t y  &  l i f e s t y l e  j o u r n a l i s m

owner

2 0 2 0 - C U R R E N T

Out of  Off ice,  LLC
Oklahoma City ,  OK

w e b / v i s u a l  d e s i g n e r  &  p h o t o g r a p h e r

experience curator

2 0 2 0

Colcord Hotel ,  Vast  Restaurant,  & Fl int  Restaurant
Coury Hospital i ty

Oklahoma City ,  OK

d i g i t a l  m a r k e t i n g  &  e v e n t  p l a n n i n g

student

2 0 1 8 - 2 0 1 9

Ski l lcrush
Oklahoma City ,  OK

c o d e  &  v i s u a l  d e s i g n  s c h o o l

assistant designer & marketing

2 0 1 7 - 2 0 1 8
CID Design Group

Naples ,  FL

h i g h - e n d  i n t e r i o r  d e s i g n

studio & gallery intern

2 0 1 6 - 2 0 1 7

Mitchel l  Hi l l
Charleston,  SC

h i g h - e n d  i n t e r i o r  d e s i g n  &  g a l l e r y

volunteer training intern

2 0 1 4

CASA  (Court  Appointed Special  advocates)
Oklahoma City ,  OK

c h i l d r e n  w e l f a r e  p r o t e c t i o n

sales associate

2 0 1 4 - 2 0 1 7

Anthropologie,  Copper Penny,  The Impeccable Pig
Charleston,  SC

h i g h - t r a f f i c  c l o t h i n g  r e t a i l



6

P H O T O G R A P H Y

E X T E R I O R

R E S I D E N T I A L H O S P I TA L I T Y R E S I D E N T I A L H O S P I TA L I T Y

P u m p  B a r  f e a t u r e d  i n 
e d i b l e O K C  M a g a z i n e
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P H O T O G R A P H Y

I N T E R I O R  D E S I G N

C O M M E R C I A L H O S P I TA L I T Y H O S P I TA L I T Y H O S P I TA L I T Y

B e a u t i f y  S a l o n  f o r 
C I D  D e s i g n  G r o u p

K a l e a  B a y  f o r 
C I D  D e s i g n  G r o u p
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P H O T O G R A P H Y

F O O D  &  D R I N K

F I N E  D I N I N G C R A F T  M E Z C A L  B A R B I S T R O  &  B A R B R E W E R Y

m e n u  p h o t o g r a p h y  f o r
V a s t ,  C o u r y  H o s p i t a l i t y

P a l o  S a n t o  f e a t u r e d  i n
e d i b l e O K C  M a g a z i n e

m e n u  p h o t o g r a p h y  f o r 
S u p p e r  C l u b

S k y d a n c e  B r e w i n g  f e a t u r e d 
i n  e d i b l e O K C  M a g a z i n e
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P H O T O G R A P H Y

B R A N D  &  L I F E S T Y L E

C O N T E N T L I F E S T Y L E C O N T E N T

m a r k e t i n g  p h o t o g r a p h y
f o r  D i a n a  H a m p t o n  M D

m a r k e t i n g  p h o t o g r a p h y  f o r
C o l c o r d  H o t e l ,  C o u r y  H o s p i t a l i t y

m a r k e t i n g  p h o t o g r a p h y
f o r  B r i t t a  T h r i f t  R e a l  E s t a t e

M E R C H A N D I S E

p r o d u c t  p h o t o g r a p h y  f o r
H A T S B Y M A D I
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P H O T O G R A P H Y

P O R T R A I T

FA M I LY C O U P L E E N G A G E M E N T FA M I LY

f r e e l a n c e  p h o t o g r a p h y  c l i e n t s  o f  O u t  o f  O f f i c e
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S C H E M AT I C  D E S I G N

C I D  D E S I G N  P R E S E N T A T I O N

I N T E R I O R  D E S I G N

©  C I D  D E S I G N  G R O U P  L L C  

G R E Y S T A R

5 5  H U N D R E D  
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1 1 . 1 7 . 1 7

E N T R Y  |  L O B B Y  |  C O N C I E R G E

l a n d i n g

EE NN TT RR YY   ||   LL OO BB BB YY   ||   CC OO NN CC II EE RR GG EE
- F L O O R I N G  T O  R E M A I N  I N  E N T R A N C E  V E S T I B U L E  A N D  A D A  R A M P
- N E W  F I N I S H E S ,  M A I N  C O M M O N  A R E A  M A R B L E  F L O O R I N G  T O  

R E M A I N  P E R  C L I E N T  ( P O L I S H E D  I V O R Y  M A R B L E  W I T H  C H O C O L A T E  
E M P E R A D O R  B A N D S )

- A S  L I T T L E  C O N S T R U C T I O N  A S  P O S S I B L E ,  W I T H  M O R E  F F E
- R E M O V E  F I R E  E L E M E N T
- R E P L A C E  S T A I R  H A N D  R A I L S  W I T H  M O D E R N  P R O F I L E
- N E W  W A L L  F I N I S H E S  ( P A I N T  P U R P L E  V E N E T I A N  P L A S T E R )
- N E W  C O N C I E R G E  D E S K  W I T H  B E T T E R  V I S I B I L I T Y
- A L L  F F E  A N D  D E C O R A T I V E  L I G H T I N G
- D R A M A T I C  A R T W O R K
- G A R D E N  S T Y L E  W I N D O W P A N E  M I R R O R  W A L L  D E T A I L
- I M P L E M E N T  A  R E S I D E N C E  H A S H T A G  A N D  A P P L Y  T O  V I N T A G E  

M I R R O R  F O R  P H O T O  O P P O R T U N I T Y  A N D  S O C I A L  M E D I A  S H A R I N G

#5500REASONSTODWELL
I M P L E M E N T  R E S I D E N T  H A S H T A G  F O R  B R A N D  R E I N F O R C E M E N T  +  M E D I A  M A R K E T I N G :

p
ro

je
ct

| n
am

e

As a schematic  designer with CID,  my job was to form the design ident i ty  for  our c l ients ’  new-bui lds and redesigns.
My presentat ions represented a v isual  atmosphere to immerse our c l ientele into the future look and feel  of  their
projects ;  inspired mainly  by the project ’s  future market ,  the property ’s  h istor ic  or ig in ,  and our team’s cult ivated themes.

- Market Research

- Forecasting

- Concept Design

- Branding

- Adobe I l lustrator

- Adobe Photoshop

- Sourcing

- FFE Selections

- Copywrit ing

- Graphic Design

- MS PowerPoint

A s s i s t a n t
D e s i g n e r  &
M a r k e t i n g
C o o r d i n a t o r

R o l e :

F i r m :
C I D  D e s i g n
G r o u p , 
N a p l e s ,  F L
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I N T E R I O R  S T Y L I N G
While doing freelance design work in 
Oklahoma City ,  a c l ient  approached 
me looking for a more sophist icated 

inter ior for their  home of 
a busy fami ly  of  5 . 

My design sty le  lends towards a more 
ref ined,  minimal  look with a touch 

of  raw personal i ty .  I  took inspirat ion 
from her fami ly ’s  day-to-day funct ion 

and her home’s  key architectural 
e lements ,  then introduced a s l ight ly 

more sophist icated feel ;  a neutral 
color pal let ,  pol ished furniture and 
decor select ions,  and art  pieces to 

compl iment their  current col lect ion. 

F R E E L A N C E  R E S I D E N T I A L  S T Y L I N G  P R E S E N TAT I O N

I N T E R I O R  D E S I G N

- Site Visits

- Concept Design

- Space Planning

- Adobe Photoshop

- Digital  Manipulation

- Sourcing

- FFE Selections

- MS PowerPoint

- Purchasing

- Budgeting
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C O N T E N T

D I G I TA L  M A R K E T I N G

Owner & CreativeRole:
Firm: Out of Office,  LLC,

Oklahoma City,  OK

-  M A R K E T  R E S E A R C H

-  C O N T E N T  C R E A T I O N

-  C O P Y W R I T I N G

-  P A I D  S O C I A L

-  P H O T O G R A P H Y  &  E D I T I N G

-  G R A P H I C  D E S I G N

-  V I D E O  E D I T I N G

-  S C H E M A T I C  P L A N N I N G

-  A N A L Y T I C S  P R E S E N T A T I O N S

-  C A M P A I G N  M A N A G E M E N T

-  C O R P O R A T E  B L O G G I N G

-  I N F L U E N C E R  E X P E R I E N C E

-  V E N D O R  C O N T R A C T I N G

- ADOBE LIGHTROOM

- ADOBE ILLUSTRATOR

- ADOBE INDESIGN

- ADOBE PHOTOSHOP

- GOOGLE BUSINESS

- GOOGLE ANALYTICS

- WORDPRESS

- MAILCHIMP

- LATER

- INSTAGRAM

- FACEBOOK

- META BUSINESS

- CANVA

Website Management

Social  Media Marketing

Advertising

Public Relations

Press Outreach

Event Planning

Experience: Programs:

Overview

@were.outofoffice
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C O N T E N T

E x p e r i e n c e  C u r a t o rR o l e :
F i r m : C o l c o r d  H o t e l , 

C o u r y  H o s p i t a l i t y ,
O k l a h o m a  C i t y ,  O K

A s s i s t a n t  D e s i g n e r  &
M a r k e t i n g  C o o r d i n a t o r

R o l e :

F i r m : C I D  D e s i g n  G r o u p ,
N a p l e s ,  F L

-  F O L L O W E R S
-  R E A C T I O N S

-  R E A C H
-  I M P R E S S I O N S

-  L I N K  C L I C K S
-  M E S S A G E S

-  C O M M E N T S
-  S H A R E S

E x p e r i e n c e  C u r a t o rR o l e :
F i r m : Va s t  R e s t a u r a n t , 

C o u r y  H o s p i t a l i t y ,
O k l a h o m a  C i t y ,  O K

D I G I TA L  M A R K E T I N G S O C I A L  M E D I A  M A N A G E M E N T  &  S C H E M AT I C  P L A N N I N G

Improved for All  Brands:

@ v a s t o k c @ c i d _ d e s i g n g r o u p @ c o l c o r d h o t e l
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W R I T I N G

B U S I N E S S  W R I T I N G E V E N T  I N V I TAT I O N  N E W S L E T T E R

Vast’s Andre Mack Wine Dinner Invitation 
By Corrigan Tyrrell  
 
Get inside the head of the Owner and one of the most creative minds in the wine industry: 
Andre Mack. Nestled in the heart of Oregon Wine Country, among green rolling hills and a 
handful of family-owned vineyards, is a winery daring to do something different.  
 
Andre Mack knows all of the basics but goes beyond the bounds of the traditional 
winemaking process to ensure each label is truly unique and memorable. Maison Noir 
Wines have quite the following and that loyalty stems from Andre's passion for creating 
flavors worth talking about.  
 
His eccentric and rugged process, from vine to glass, promotes pure flavor with every sip. 
You and your table are sure to differ on which pour is your favorite — Andre believes "Wine 
is not a beverage reserved for the elite, but can and should be enjoyed by everyone." 
 
Hear from Andre and his perspective on how to best enjoy a bottle of wine. He'll be joining 
us remotely so that we can ask questions and learn more about his place in the vineyard 
industry. 
 
Chef Paul will be making a custom multicourse menu to accompany the wines we'll be 
highlighting that evening. Each party will get their own private table and can have up to six 
guests. 
 
Enjoy Fine Dining, and all that it encompasses, while learning more about one of our 
favorite labels. From Vine to Vast, and now to you. 
 

Around seven years ago,  when I  was 
a senior in col lege,  I  began 
incorporat ing my passion for 
wri t ing in my day-to-day work. 
When the design studio I  worked 
with ,  Mitchel l  Hi l l ,  saw my personal 
inter ior design and l i festy le  blog, 
they then gave me the opportunity 
to run their  studio blog.  My personal 
blog and work with Mitchel l  Hi l l  then 
landed me with a market ing and 
design role at  CID Design group. 
From there,  copywrit ing ( long and 
short- form) has been a large part  of 
my career ,  and I  love i t .

M O N T H LY  N E W S L E T T E R  /  W I N E  D I N N E R  I N V I TAT I O N  F O R 
VA S T  F I N E  D I N I N G  R E S TA U R A N T,  S P R I N G  2 0 2 0
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W R I T I N G

B U S I N E S S  W R I T I N G H O T E L  H A N D B O O K  L E T T E R

Hello, 

Welcome to Team NOUN! We’re happy to have you. I know that hospitality is a fast-paced, 
demanding industry but it’s collaboraDve and exciDng, too. As far as jobs go, there’s no beHer 
industry to elicit lifelong bonds and real-life work experience than working in hospitality. Our 
mission at NOUN Hotel is to incorporate our values of savviness, integrity, and passion into our 
team’s everyday life. From the bartenders at ONE Bar to the servers at Supper Club and the 
Front Desk aHendants at NOUN, I want you to help you feel supported and appreciated each 
day.  

Some days our lobby or bar will accommodate the solo stop-in guest or business traveler and 
the lobby will be calm and quiet. Other days might be non-stop energy flowing from our guests 
to our team. Our goal is to provide consistently upbeat and posiDve service to our community; 
no maHer the varying tasks that lie ahead. I know we can’t do that without a knowledgeable 
and gracious team behind-the-scenes. That’s why we have you! 

When the capacity is full and the demands are high, we’ll work together as a team to do our 
best to make sure no one is leR out on a limb. Under pressure comes comradery and it’s the 
relaDonships that you form that will ease the hours of a slow day and impassion the spirit on a 
busy day.  

As the GM for this hotel, I want to provide insight, guidance, and compassion to empower our 
team to work as one strong and successful unit. Everyone — in valet, management, the kitchen, 
housekeeping, banquets — will be shown and should show a sense of respect for each person 
working beside them to make this a happy environment for our team and guests. 

The atmosphere we’re seeking to create is one where we can all be comfortable being 
ourselves, uDlizing our skills and learning new things. Keeping engaged and in tune to where 
you, specifically, can contribute is an important part of making this experience an enriching and 
rewarding chapter of your life.    

Should you ever need anything from me, please feel free to visit me in my office or shoot me a 
text anyDme. I’m here for you and look forward to geZng to know you well as we spend our 
days making NOUN Hotel somewhere we’re proud to be. 

Cheers to new beginnings! 

Ronnie Krodel 
General Manager 
NOUN Hotel 
(405) 627-8877 

I N T E R N A L  L E T T E R  O N  B E H A L F  O F  T H E  G E N E R A L 
M A N A G E R  F O R  N O U N  H O T E L ,  S U M M E R  2 0 2 2

WRITING
EXPERIENCE:

-  B R A N D  S T O R Y T E L L I N G

-  C O M M U N I T Y  N E W S L E T T E R S

-  C O R P O R A T E  B L O G G I N G

-  S O C I A L  M E D I A  C O M M U N I C A T I O N

-  A D V E R T I S E M E N T  C O P Y

-  C O R P O R A T E  P R E S S  R E L E A S E S

-  P R E S E N T A T I O N  C O P Y

-  W E B S I T E  C O P Y

-  I N T E R N A L  C O M M U N I C A T I O N S

-  D I R E C T  M E S S A G E S  M A N A G E M E N T

-  E D I T O R I A L  J O U R N A L I S M
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W R I T I N G

E D I T O R I A L  W R I T I N G

S E E  S O M E  O F  M Y  A R T I C L E S  F O R 
e d i b l e O K C  M A G A Z I N E  O N  M Y  W E B S I T E

A R T I C L E  F E AT U R E D  I N  e d i b l e O K C ,  J U N E  2 0 2 1

30   July & August    edible OKC

The Punks  
Behind The Pump

WORDS AND PHOTOS BY CORRIGAN TYRRELL

LOCAL LIBATIONS

Hailey and Ian McDermid, the married couple behind �e Pump, 
decided not to target a particular demographic. Instead, they em-
braced them all. With heavy emphasis on inclusion, quality, and 
experience, they worked tirelessly from 2012 to 2014 to build a 
‘safe place’ for a community with diverse interests and identities. 
If you’ve been to �e Pump, you’ve probably seen more parts of 
our city’s culture than you ever had before. “I really wanted it to 
be a place where somebody could sit at the bar, after work, in their 
suit, and be sat next to a drag queen.” Now in the bar's sixth year of 
business, the young punk couple have proven their ambitious goals 
realistic and their unique vision inspiring. 

Critically, they know how to perfect an atmosphere. “Ian and 
I are people nostalgic for a time we were never a part of,” Hailey 
shares as she explains how they indulge in sentimental familiarity 
by highlighting kitsch design elements and airing outlandish, old 
movies on mute. Vintage relics, well-priced tiki drinks, and expe-
rienced bartenders keep the atmosphere reliably relaxed in a place 
that rarely feels too loud or too quiet. When space-planning for the 
long closed Texaco Service Station’s rehabilitation, the couple des-
ignated zones to create a mixed use e�ect for the customers: an area 
to dance on the patio, an intimate room inside for quiet conversa-
tion, and a �re pit for gathering. “If you’re in di�erent areas of the 
bar, you have a di�erent experience,” explains Hailey. �ey even 
went the extra mile. A trip to the restroom is accompanied by a 
quiet reading of Harry Potter over the speakers, an e�ect borrowed 
from a New York City bar Hailey’s parents visited.

�ey may not dress the part of white collar entrepreneurs, but 
Ian and Hailey are two punks who turned an old building into a 
thriving city staple. Given the timeline of Uptown’s recent ‘renais-
sance’, it’s arguable their ingenuity has something to do with it. 

> �e Pump, 2425 N Walker Ave, Oklahoma City; 
(405) 702-8898; pumpbar.net

�e Lionheart 
Tiki drinks like The Lionhart are great for warm days, poolsides, and 
patios...and they’re almost as good when you’re stuck elsewhere and 
just wishing to be transported to a tropical setting! 

Makes 1 Escape 

INGREDIENTS
11/2 ounces Prairie Wolf Spirits Obahoshe Island Style Rum 
¾  ounce Velvet Falernum (The Bitter Truth Golden Falernum  
 pictured)
¾  ounce lime juice
1  ounce Urban Tea House Blood Orange Tea Syrup
Grapefruit soda
1  orange slice
2  mint springs
1  cherry

METHOD
Combine rum, Falernum, lime juice, and syrup in a shaker. Shake to 
the rhythms of a Les Baxter or Martin Denny exotica track and strain 

over cubed ice. Top with a splash of grapefruit soda and garnish with 
a slice of orange, mint springs, and a cherry. Can you hear the sounds 
of the ocean yet?

Available this summer at The Pump and Bunker Club.

Recipe Hailey McDermid & Lee Waltrip

“I really wanted it to be a place where somebody could sit at the 
bar, after work, in their suit, and be sat next to a drag queen.”

H

V I S I T  H E R E

https://www.corrigantyrrell.com/copywriting_portfolio/
https://www.corrigantyrrell.com/copywriting_portfolio/
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B R A N D I N G

In  February 2020,  I  jo ined Coury Hospital i ty  to help them make their 
brands Colcord Hotel  (and i ts  dining out lets ,  Vast  and F l int )  more 
immersive for their  community .  I  began concentrat ing on dig i ta l 
strategy ,  space act ivat ions,  and monthly  events .  Then,  a month later
in March,  the pandemic hi t .

I  quick ly  had to adapt with the rest  of  the world and began 
focusing on how to keep guests and diners engaged with our business . 
Despite the societal  fear and restr ict ions,  we had a team of  people who 
were re ly ing on us to maintain their  jobs.  So I  got  creat ive and quick ly 
prompted for some updated pract ices :  promoting staycat ions by 
al lowing dogs on certain f loors and gi f t ing free valet ,  creat ing v ir tual 
wine events to stay engaged with our onl ine community ,  host ing 
inf luencers to share their  story of  our safe guest  exper iences ,  etc . 

But after  s ix  months,  when we were back on track,  I  was longing for 
days where I  could make more out of  my creat iv i ty .  So I  le f t  the 
hospital i ty  f i rm and started my own design and market ing f i rm, 
Out of  Off ice .

In December 2020,  I  founded my studio and began taking on cl ients.
I  focus on establ ishing brand identit ies and growing their  communit ies 
by designing organic branding and prof ic ient websites,  ref ining their 
brand photography,  and managing their  digital  presence — websites, 
social  media,  Google Business,  etc .

A  L I T T L E 
B I T  O F  M Y  S T O R Y

O N  S TA R T I N G  M Y  O W N 
D E S I G N ,  M A R K E T I N G ,  & 
P H O T O G R A P H Y  B R A N D , 

O U T  O F  O F F I C E ,  L LC



19

B R A N D I N G

L O G O S  &  A R T W O R K

Diana Hampton,  MD
O P T H A L M O LO G Y  P R AC T I C E  W I T H 
A E S T H E T I C S  B R A N C H

Practice & Aesthetics branding, 
Practice web redesign, Aesthetics 
web design, digital assets, social 
media strategy, Google Business, 
web management, photography, 
copywriting, branded marketing 
collateral

Ella Scott Design
R E S I D E N T I A L  I N T E R I O R 
D E S I G N  S T U D I O

Brand redesign: logo, logo 
variations, digital assets

Jayce Green Music
I N D E P E N D E N T  M U S I C  A R T I S T

Brand design, website design, web 
song player, copywriting, web 
management

Hair by Blair
H A I R  S T Y L I S T  B L A I R  B L AC K

Brand design, custom code web 
design, copywriting, photography, 
digital strategy

Housepital i ty Events
E V E N T S  B A R T E N D I N G  &  P R I VAT E 
B A R T E N D I N G  W O R K S H O P  F I R M

Brand design, website design, 
copywriting, photography, digital 
strategy
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B R A N D I N G

M O R E  B R A N D I N G  P R O J E C T S

Roost Properties
R E N TA L  H O M E  P R O P E R T Y 
M A N A G E M E N T  F I R M

Website design, copywriting

HATS BY MADI
C U S T O M  H AT  D E S I G N E R  & 
E - C O M M E R C E  M E R C H A N D I S E R

E-commerce website design, product 
photography, copywriting

DMG Consult ing
H E A LT H C A R E  O R G A N I Z AT I O N
C O N S U LT I N G  B Y  D I A N A  G L AT I A N

Presentation design, digital assets

NOUN Hotel
B O U T I Q U E  H O T E L  &  O U T L E T S :
S U P P E R  C L U B  &  O N E  B A R

As Director of Marketing & Events (in-
house): Copywriting, photography, 
designed print & digital marketing 
collateral & products; Worked with 
Tractorbeam to develop branding, 
digital assets, & website design

Amanda Harris Hair
H A I R  S T Y L I S T

Branding, digital assets

CHRISTA BLACKWOOD
P H O T O G R A P H Y  &  M I X E D
M E D I A  A R T I S T

Web management, digital 
manipulation, graphic design
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W E B S I T E S

W E B  D E S I G N  &  M A N A G E M E N T

-  H T M L  &  C S S

-  R E S P O N S I V E  D E S I G N

-  H O S T - B A S E D  B U I L D I N G

-  U X  /  U I

-  T E R M S  &  C O N D I T I O N S

-  T E S T I N G

-  E - C O M M E R C E

Experience:

-  SKETCH

- SUBLIME TEXT EDITOR

- GIT (MAC)

-  GITHUB

- DREAMHOST

- W3C VALIDATION

- WORDPRESS

- WIX

-  SQUARESPACE

Programs:Concept Planning

Layout & Design

Visuals & Copywrit ing

Programming

Domain Implementation

Web Hosting

Site Management

Overview

I  became interested in code a couple of  years into 

managing websites ;  f i rst ,  for  Mitchel l  Hi l l ,  and then, 

CID Design Group.  As a designer ,  I  got  t i red of  the 

l imited customizat ion of  web buiders and knew I 

wanted to go deeper in the concept design sphere. 

So,  in 2018,  I  went part-t ime at  CID Design Group and 

dove into learning website and v isual  design.  Web 

design is  a natural  passion of  mine because the 

process requires a lot  of  creat iv i ty :  brainstorming, 

schematic  planning,  graphic design,  branding, 

copywrit ing,  and problem solv ing.  I  l ike my workdays 

as dynamic as my interests  so the opportunity  to 

learn how to code is  one I ’m very grateful  for ;  despite 

st i l l  having so much more to learn.  I  hope to see more 

women and divers i ty  in the tech world as i ts  role in 

our everyday l ives cont inues to exponent ial ly  grow!

H O W  I T  B E G A N
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W E B S I T E S

C O R R I G A N T Y R R E L L . C O M

M O B I L E

D E S K T O P

As I  was working my way through my code and v isual  design c lasses ,  I  needed a place to show my work and put my 
sk i l ls  into pract ice .  I  gathered inspirat ion,  drew my layout on a sheet  of  paper ,  f inal ized a wireframe on inDesign, 
created brand v isuals  on i l lustrator ,  and coded the s i te  ( that ’s  there now) us ing html/css .  I t  evolves with me,  so 
when I  opened Out of  Off ice in 2020,  I  reor iented the s i te  to better  sui t  the needs of  my market .  Take a look!

https://www.corrigantyrrell.com
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W E B S I T E S

D I A N A H A M P T O N M D . C O M

M O B I L E

D E S K T O P

Dr.  Hampton was looking to redesign her c lunky ,  unorganized website . 

She also wanted a home for her new Aesthet ics  spa.  We col laborated on 

new,  c lean branding for both her pract ice and spa,  and designed a new 

website for her c l ientel .  Now,  her pat ients (o ld and new) have a place to 

easi ly  access al l  that  they need:  the contact  information,  an interact ive 

map,  pat ient  forms,  product updates ,  treatment opt ions,  etc .

https://www.dianahamptonmd.com/
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W E B S I T E S

J AY C E G R E E N M U S I C . C O M

M O B I L E

D E S K T O P

While putt ing the f inal  touches on his  debut album, Jayce was looking for a web 

designer who could help him share his  new music and te l l  h is  unique and powerful 

story .  He gathered a l is t  of  brands,  websites ,  and art ists  whom he wanted to emulate 

in his  v isual  ident i ty .  He also sent me a picture of  h is  late grandfather ’s  handwrit ing, 

hoping I  could turn i t  into a metal l ic  logo for his  a lbum. So I  designed his  logo, 

branding,  and website — what he uses as his  pr imary platform to share with labels 

and l is teners .

site password:  mysanctuary

https://www.jaycegreenmusic.com/
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W E B S I T E S

B L A I R T Y R R E L L H A I R . C O M

M O B I L E

D E S K T O P

Just  a look at  where I  began my programming and branding journey! 

B lair  was looking for a low maintenance web presence so I  bui l t  her a s imple 

landing page — my f i rst  custom-code website whi le  I  was st i l l  in  school .  I t ’ s 

responsive ,  so i t ’ s  useful  on any device ,  and i t ’ s  se l f -suf f ic ient . 

https://www.blairtyrrellhair.com/
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TO DESIGN IS TO COMMUNICATE CLEARLY BY 
WHATEVER MEANS YOU CAN CONTROL OR MASTER

Milton Glazer
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C O R R I G A N  T Y R R E L L

T H A N K  Y O U


